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MRC Announces Contract Extension for Ivie
New agreement extends George Ivie’s term as MRC Executive Director and CEO through 2027

New York, NY (June 15, 2022): The Media Rating Council (MRC) announced today that
Executive Director and CEO George W. Ivie has agreed to a new five-year contract extension.
This extension to his current contract means that lvie, who began his tenure as the sixth
Executive Director in MRC’s history in 2000, will continue to serve in his role through at least
2027.

“MRC has flourished over the years of George’s leadership,” said Dale Coons, Senior Vice
President and Media Research Director at Campbell Ewald, and Chairman of the MRC’s Board
of Directors. “The organization’s membership has more than tripled, the number of audits MRC
oversees annually has grown more than five-fold and the diversity of measurement areas for
which MRC has authored standards and subsequently conducted audits has expanded many times
over. George’s thoroughness, insight and diplomacy are highlights of his tenure as Executive
Director of the MRC. Today’s MRC is looked to as one of the industry’s foremost authorities on
measurement issues, which is a testament to George’s vision and skill, and we’re thrilled to
know that he’ll be continuing to lead MRC as we face the critical measurement challenges that
lie ahead.”

“I’m gratified and humbled by the confidence that the MRC Board and our executive leadership
has demonstrated in me in granting this extension,” noted Ivie. “I’m also excited about the
future and the many challenges that lie ahead, such as ensuring the quality of data inputs, an
enhanced focus on outcomes-based measurement and other new approaches, and
comprehensively addressing the impacts of Artificial Intelligence and Machine Learning
techniques on measurement. But I’m equally committed to doing those things MRC has done all
along in working to maintain a high bar for measurement quality and ensuring that all population
groups are fairly represented in today’s media and advertising measurement.”

In all, Ivie has nearly 40 years of experience in media research auditing, oversight and
consulting. Prior to joining MRC, he was a partner at the CPA firm Ernst & Young, where he
served as its lead representative and advisor to the MRC, and managed all audits the firm
conducted on MRC’s behalf. He has spoken in many forums, including testifying before the
U.S. Congress about media measurement issues, and is a past recipient of the National
Association of Broadcasters’ Hugh Malcolm Beville Award for his contributions to the field of
media research.

About MRC

The Media Rating Council is a non-profit industry association established in 1963 comprised of leading television,
radio, print and digital media companies, as well as advertisers, advertising agencies and trade associations, whose
goal is to ensure measurement services that are valid, reliable and effective. Measurement services desiring MRC
accreditation are required to disclose to their customers all methodological aspects of their service; comply with the
MRC Minimum Standards for Media Rating Research as well as other applicable industry measurement guidelines;



and submit to MRC-designed audits to authenticate and illuminate their procedures. In addition, the MRC
membership actively pursues research issues they consider priorities in an effort to improve the quality of research
in the marketplace. Currently approximately 110 research products are audited by the MRC. Additional information
about MRC can be found at www.mediaratingcouncil.org.
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